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(Market-pull)
(Technology-push)

pre-commercialization

R. G. Cooper, E. J. Kleinschmidt, Industrial Marketing Management, 22, 1993

R. G. Cooper, E. J. Kleinschmidt, Industrial Marketing Management, 22, 1993




Market-pull

Market-pull
R&D
R&D
o
R&D
o
o R&D ”go/no go”

Song, Neeley, Zhao, Industrial Marketing Management, 25, 1996
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TOTO 1995
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TOTO http://www.toto.co.jp/hydro_g/gl.htm

(2)

TOTO
1000 270
PPG-CI JFE

Deutsche Steinzeug
Cremeré&Breuer AG

60




SILK (1)

100 130nm (2003 )

SiLK
(1996 )

low-k

SILK (2)

SiLK 65nm ( )

(1996 )

SiLKnet Alliance:
(1999)
(2000)
(2003)




SILK (3)

SiLKnet Alliance:

Arch Chemicals Inc., Ashland Specialty Chemical Company, Dainippon Screen
Mfg. Co. Ltd., The Dow Chemical Company, EKC Technology Inc., Ferro
Electronic Materials, Planar Solutions LLC, Supercritical Systems Inc., Tokyo
Electron Limited and Verteq Inc., ...
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